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1809- Robert MecVitie born.

1839- Robert & his father opened a provicion’ chop in Edinburgh, his baking was co popular he expanded

business.

1894- Robert cent his two cong to Europe to study bakery.

1880- Robert passed away, leaving business over to con (Robert Junior).
1888- Charles Price joins firm becoming McVitie and Price’ & factory opened.
1892- First Digestive’ produced.

1893- McVitie & Price asked to bake royal wedding cake.



[arget consumer

- Focused on miflennials as they can be influenced more than an older generation who may be more
persictent in biccuit choice.
- However we are a biccuit loving nation and the campaign has the potential to reach more of an

audience also.
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Current Market Place

- Sales of ‘everyday’ biscuits including custard creams, digestive and rich teas have decreased by almost
one million packets a week.

- This ic why it'c important to recognise the benefits of eating biscuits of thic cateqory and is the bacic
of ovr PR campaign.

- Sales in the "everyday” biscuit category fell 2.1% and are now worth about £300m.

- People want to be healthier and as part of thic mindset, would rather eat biccuite lese often however
when they do want to indulge.



Benefite of the everyday’ biscuit

Chocolate hobrobs have more than 7 times the amount of catvrated fats and almoct double the sugar
compared to plain hobnobs.

Chocolate digectives have twice as much sugar and higher levels of caturated fats than a plain
digestive.

Malted milke have high malt and milk content as well as having one of the lowest calorie amounte per
biscuit, low cugar and low cat fat.

The original digestive has high wholewheat confent, making them a good cource of fibre which helps
provide healthy digestion.

Rich Teac are low in catvrated fats, made with vegetable oil, low calories in comparicon to other

biccuits.



Plans for boocting the product

- Create a social media accounts for the basic biscuit and keep updated for it to influence other
generation

- gponcared adverte on social media platforms: Instagram and §'ua,bc/nat ctories

- Hire innovative figuree

- Launch H#notsobasichiscuit merch with a fachion brand for a limited time

- Consumers fo tag #notsobasichiccuit with interesting pocte of where they are eating basic biscuits’

and inclvde a competition acpect
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Story See all
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@ @notsobasicbuiscuit

11.5k views
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Event re-launch for the #hotcaéar/céircuit

- Brick Lane
- Evem'ug event
- Hecton Blumenthal designs cet menu whereby the experimental diches are all based off everyday

biscuits’ to demonstrate their potential
- Merchandice




“Not Your basic bise”



Any influencers related to launch

- Hecton Blomenthal
- Mary Berry
- Gordon Ramsay




Gifts

Personalized product given to people at the event

Exclucive merchandice with the brand
Biccu't tin
Raftles with codes to win prices and trips.
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